Social Behaviour

Attribution
Attribution: The processes through which we seek to determine the causes behind others’

behavior.
Consensus: The extent to which behavior by one person is shown by others as well.

Consistency: The extent to which a given person responds in the same way to a given
stimulus across time.

Distinctiveness: The extent to which a given person reacts in the same manner to different

stimuli or situations.
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Realistic Conflict Theory: A theory proposing that prejudice stems, at leastin p

between social groups.

Social Categorization: Our tendency to divide the social world into two distinct categories: “us” and “them.”
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Coghitive Sources of Prejudice: The Role of Stereotypes
Stereotypes. These are cognitive frameworks consisting of knowledge and beliefs about specific social groups
frameworks suggesting that by and large. all member of these groups possess certain traits, at leastto a

ial information. For instance. information

degree.
stereotypes exert strong effects on the ways in which we process soc
relevant to a particular stereotype is processed more quickly than information unrelated to it.
Similarly, stereotypes lead us to pay attention to specific types of information—usually information consistent

the stereotypes. And when information inconsistent with stereotypes does manage to enter consciousness

it may be actively refuted or simply denied.









- Obedience- social influence by demand

A form of social influence in which one or more individuals behave in specific ways in response to direct orders
from someone.

‘Destructive Obedience : The MILGRAM Experiment
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